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NAUCNE
KONFERENCIJE I
SIPMOZIJUMI,
GOSTUJUCA
PREDAVAN]JA,
SERTIFIKATI

Sertifikat o uspjeSno zavrSenom programu “ Women on Boards”, Program razvoja liderki,
IRF, u saradnji sa EBRD, januar 2024.;

Sertificate of participation in the 10th International Staff Week athe University of Valladolid,
May, 2024.

Sertifikat o ucescéu na 10th International Workshop on Ul Green Metric World University
Rankings -IWGM 2024 “Instituting Ul GreenMetric: The way forward”, 4 —7 June 2024,
Colombia;

Sertifikat o aktivnom ucescu (izlaganje na konferenciji i medijator sesija) na 10th
International Workshop on Ul Green Metric World University Rankings -IWGM 2024
“Instituting Ul GreenMetric: The way forward™, 4 =7 June 2024, Colombia;

Sertifikat o zavrSenoj obuci “ Conceptualization and accreditation of microcredentials”,
Universitate Aberta, projekat Cred4Teach, Portugal, 2024.;

Sertificate of participation, 10th International Staff Week, University of Valladolid, May,
2024;

Setifikat o u¢es¢éu na medjunarodnoj Konferenciji, XIV International scientific conference
“The role of technology in the development of socio-economic —juridical at the global level
during Covid-19 pandemic”, 2024.;

Sertificate of attendance, Training and Cooperation Activity: A New Vision for European
Cooperation, University of Regensburg, september, 2024.g;

Sertificate of attendance, 2nd edition of Erasmus International Week, Get more skills
through Erasmus, Aurel University of Arad, Romania, May, 2023;

Sertifikat o uc¢escu na projektu “ SPINAKER”, predavac na kursu “ Design Thinking in the
search for innovative solutions in an international environment” , april 2023.g;

Sertifikat o uceSc¢u kao gostujuéi predavac na master studijama, Marketing smjera, na
Politehnickom Univerzitetu u Lodu, Poljska, april 2023.g.;

Sertifikat o ucescu i izlaganju na temu “Increasing the awareness of students at Montenegrin
universities about the importance of sustainable development” na Panelu na 9th International
Workshop on Ul Green Metric World University Rankings ( IWGM 2023), University of
Minho, Portugal, jun 2023.g.;

Sertifikat o andrago$skom osposobljavanju, Javna ustanova Centar za stru¢no
obrazovanje, 2022.g;

Setifikat za pohadjanje obuke “ Rezolucija 1325 - Zene, mir i bezbjednost”, 2020.g. Uprava
za kadrove;

Zahvalnica Social Impact Award Montenegro, za stru¢nu ekspertizu u procesu izbora
pobjednickih timova, 2022.g.;

Sertifikat o ucesci u na Internacionalnom programu razmjene nastavnog osoblja, University
West Attica, april 2022.g:

Sertifikat o ucescu na ISAG-EBC International Week, 2021, Porto, Portugal, maj 2021.g.;
Sertifikat o uce$cu na 2nd International Workshop of the project “ Smart Energy
Community for a Smart Cities”, Podgorica, 2021. g.;

Sertikat o zavrSenoj obuci u sklopu Erasmus + programa, Phelim projekat, za unaprijedjenje
studijskih programa u oblasti MenadZmenta u zdravstvu, 2021.g.;

Sertifikat o zavrSenoj obuci o upotrebi Mendeljejevog sistema u svrhe naucnih istrazivanja,
ISAG (European Business School), Portugal, 2021.;

Sertificate of Attendance, XIX. International Balkan and Near Eastern Congresses Series on
Economics, Business and Management IBANESS Congresses Series on Economics, Business
and Management-Plovdiv/Bulgaria 08-09 April, 2023

Sertikat o ucesSc¢u na Fifth International Scientific Conference ERAZ 2019.;

Raniji ucesca i sertifikati:

GSI Symposium, 2018., Montenegro, “International Symposium of business and economics”,
Podgorica 2018., Keynote speaker, University Mediterranean;

GSI Symposium, 2018., Montenegro, “International Symposium of business and economics”,
Podgorica 2018., Participant. Izlaganje rada na Konefrenciji: “Analiza aktivnosti filijala
stranih transnacionalnih kompanija u privredama Crne Gore i zemalja okruZenja”, 2018.;
International conference SER 2018 on “New trends and best practices in socioeconomic
research” held on 26-28 april, 2018, Igalo (Herceg Novi); Abstrakt na temu: ,A Perspective on
Brand Meaning - Case of Montenegro”, M.Jankovic;



UCESCE U
PROJEKTIMA

XIV Medunarodna nau¢na Konferencija, MSA Conference, , Transformation Processes in
Sport - Sport Perfomance®, izlaganje rada na temu ,Application of Emotional Branding
Strategy in the Model Development of Sports Brand of The Bottled Water Market”, objavljen u
SpotMont Journal, Sport Mont 15 (2017) 2: 49-52; Original scientific paper, UDC
663.64.059:796;

IX Medjunarodni Simpozijum o upravljanju prirodnim resursima, ISNRM 2019, paper
»City branding";

XV Medunarodna nau¢na Konferencija, MSA Conference 2019, Cavtat, Croatia, izlaganje
rada sa A.Jaksic-Stojanovic na temu ,, Adventages and disadventeges of sports tourism in
Montenegro®;

III Medunarodna Konferencija o brendiranju Crne Gore, u organizaciji Ministarstva
ekonomije, Direktorata za razvoj nacionalnog brenda i zastitu potrosaca; izlaganje na temu,,
Drustveni mediji u sluzbi nacionalnog brendiranja“, Hotel Avala, Budva, mart 2017.;

Il Medunarodna Konferencija o brendiranju Crne Gore, ,, [skustva i izazovi u procesu
brendiranja Crne Gore", izlaganje na temu , Brendiranje Crne Gore sa (turistickog) aspekta
razvoja vinske brend destinacije”, KolaSin, Hotel Bianka, 2016.g.,

Gostujuci predavac na predmetu Brend menadZment, Faculty of economics, University of
Varna, Bulgaria, 11-15. april 2018., Erasmus+ International Credit Mobility Programme,
Project Number 2016-1-BG01-KA107-023128,

SITIKON Konferencija, 2016.g., izlaganje na temu: , Destination branding: a case study of
national parks in Montenegro", sa Boki¢ M.;

Istaknuti ekspert za izbor visokorukovodnog kadra (oblast ekonomije), Uprava za kadrove,
2019.g., sajt Uprave za kadrove.

Glavni organizator IIl Medunarodnog nau¢nog Kongresa ,AGRIMBA AVA 2013", Hotel
Avala, Budva;

Glavni kooperator izmedu Fakulteta i Vladinog tijela Koordinacionog tima za
implementaciju komunikacione strategije o evroatlantskim integracijama Crne Gore u NATO;
organizovala vec¢inu okruglih stolova i studentskih takmicenja na temu NATO integracija.
Dio tima za izradu projekta , Unaprijedenje prodaje kompanije Lipovo“, BAS Program, 2013.
Radionice na temu biznisa i ekonomije, analize marketiSkog okruzenja i marketing
komunikacija

Obuka na Medunarodnoj ljetnjoj $koli Bournemouth, United Kingdom (1998-2002)

Obuka na Medunarodnoj ljetnjoj Skoli "King's School", Oxford, United Kingdom (1997 -
1999)

Setifikat za zavrSenu obuku , Trener trenera“, Uprave za kadrove Crne Gore, 2010.g.

Phelim project course and certificate, “Training in Management in Public Health”, National
Kapodistrian University of Athens, January 2018.

Setifikat o poloZenom struc¢nom ispitu za rad u drzavnoj upravi, Uprava za kadrove, 2017.g.;

Koordinator na projektu CSupMe - Capacity building in the field of higher education
(ERASMUS-EDU-2024-CBHE), 2024-2027;

Koordinator na projektu Cred4Teach, MOOC-based micro-credentials for teacher
professional development (CRED4TEACH),2023-2026;

Clan radnog tima na projektu ROAMING - Strenghtening International Staff and Student
Mobility Officies in the Western Balkans, 101083070-ROAMING-ERASMUS-EDU-2022 CBHE,
2023.9;

Koordinator na projektu ,, Digital bridges to your Montenegro memories*, Univerzitet
Mediteran (kopartnerstvo), Centar za inovacije Crne Gore, 2023.;

Clan radnog tima na Fakultetu - DEVCORE projekat - Razvoj ishoda uéenja - put ka boljoj
uporedivosti, priznavanju i zaposljivosti;

Clan radnog tima na Fakultetu - Ph-ELIM projekat - Uvodjenje novih studijskih planova i
programa iz oblasti menadzmenta u javnom zdravstvu;

Clan radnog tima na Fakultetu DEBUT M- Uvodjenje novog studijskog programa (MBA -
primijenjene master studje na engleskom jeziku) na Fakultetu za ekonomiju i biznis



Dodatne informacije

KLASIFIKACIONA
BIBLIOGRAFIJA

Knjige

Radovi objavljeni u
casopisima koji se
nalaze u medunarodnim
bazama podataka

e AngaZovana kao ¢lanica brojnih savjeta, komisija i radnih grupa na nacionalnom i lokalnom
nivou, ukljucujuci Savjet za kvalifikacije pri Ministarstvu prosvjete, nauke i inovacija i viSe
tijela. Ucestvovala u izradi kljucnih strategija i zakonskih rjeSenja, posebno u oblasti
brendiranja, obrazovanja, preduzetnistva i unapredenja poslovnog ambijenta. Takode,
aktivno doprinosi radu nau¢nih i stru¢nih odbora, kako u zemlji, tako i medunarodno.

e Jankovi¢ dr Marija, ,Elektronsko osiguranje” , Univerzitet Mediteran, Podgorica, 2017. g.

e Jankovic dr Marija ,Strategije upravljanja korporativnim brendom kao odgovor na izazove
globalizacije“, Podgorica, 2015. g.

e Draskovi¢ M,, Delibasi¢ M., Ivi¢ M., Jankovic M., ,, Osnove savremenih privrednih sistema“,
ELIT, Podgorica, 2018.g.

Vojinovic, Iva, Panajotovic, Tamara, Budimirovic, Mikica, Jankovic, Marija and Milic, Dragan. "User-
centric Smart City Services for People with Disabilities and the Elderly: A UN SDG Framework
Approach”" Economics, vol. 18, no. 1, 2024, pp. 20220103. https://doi.org/10.1515/econ-2022-0103
(rad na SSCI listi, Q2)

Stanislovaityte, G., Jankovi¢, M., Mikalauskien, A. (2025), "The role of forests in low carbon transition:
systematic literature review" , Transformations in business & economics, , ISSN 1648 - 4460, SSCI,
vol 24 (Isssue II), Rad na SSCI listi.

Poglavlja u monografijama od medjunarodnog znacaja:

Lekic E., Jankovic M., Fintech In The Context Of The Digital Economy: Opportunities and Challenges,
Université Cote d’ Azur, France, Balkan Institute of Science and Innovation - BISI, 2023, pp.138-148,
ISBN 978-2-493478-01-6

Zivkovic, Olivera, Jankovic, Marija, International Monograph “Economic and financial implications
of Covid-19 crises”, Balkan Institute of Science and Innovation - BISI, Université Cote d’Azur, France,
,The impact of the Covid-19 pandemic on the position of Montenegro in international investment
flows*, 2022., p.159-181 (ISBN 978-2-493478-00-9; EAN 9782493478009).;

Jaksi¢-Stojanovié, A., Jankovi¢, M., Management and Marketing in Health Institutions, chapter in
book Health Information Management: Empowering Public Health, Studies in Health Technology and
Informatics, [0S Press, September 25, 274:99-107, ISBN: 978-164368-126-9 (print), 978-1-664368-
127-6 (online), PMID 32990668, DOI 10.3233/SHTI200669, available at:
http://ebooks.iospress.nl/volumearticle /55652



https://doi.org/10.1515/econ-2022-0103
http://ebooks.iospress.nl/volumearticle/55652

Jankovic M., "Increasing The Awareness of Students at Montenegrin Universities About the
Importance of Sustainable Development,” Journal of Sustainability Perspectives, vol. 0, pp. 545-
557, Nov. 2023. https://doi.org/10.14710/jsp.2023.20861

Ibrahimi A., Jankovic M., “World trade flows in xx century”, Journal of World Economy:
Transformations & Transitions, ISSN 2792-3851, JOWETT 2021, 1(02):07

Jankovic M., ,Improving Service Quality and User Satisfaction in the Internet Environment”, XIX.
IBANESS Congress Series on Economics, Business and Management - Plovdiv / Bulgaria, 2024.

Jankovic M., “Examining Consumer Attitudes and Values Toward Environmentally
Friendly Products: The Significance of Environmental Awareness for Today’s Consumers®,
Journal of Sustainability Perspectives, rad prihvacen za objavljivanje, 2024.g.

Jankovic M., ,, Factors of electronic marketing adoption in a commercial banks in the countries
of South-Eastern Europe“, International Journal of Scholarly Papers. Transformations in
Business &Economics (TIBE), Vol. 19, No 3 (51), 2020, pp. 261-274, ISSN 1648 - 4460 , SSCI.
(Q2)
Abrham, J.; Britchenko, I.; Jankovic, M.; Garskaité-Milvydiené, K. 2018. Energy security issues in
contemporary  Europe, Journal of Security and Sustainability Issues, 7(3): 387-
398. https://doi.org/10.9770/jssi.2018.7.3(1) (SCOPUS, CrossRef, EBSCO, DR]JI), ¢asopis na Q2
listi;
Jankovic M., 2017. , Application of Emotional Branding Strategy in the Model Development of
Sports Brand of the Bottled Water Market", SportMont 15(2017) 2: 49-52, Original Scientific
Paper, UDC 663.64.059.796; (SCOPUS, DOA], SCImago, Index Copernicus, SPORTDiscus),
Casopis na Q4 listi
Jankovic M., 2019. , Holistic Marketing Approach in Media Communications of Sport
Organizations”, SportMont , oktobar 2019. (SCOPUS, DOAJ], SCImago, Index Copernicus,
SPORTDiscus), ¢asopis na Q4 listi;
Jankovic M., Jaksic - Stojanovic A., Vukilic B., Seric N., Ibrahimi A., »Branding Of Protected
Areas And National Parks: A Case Study Of Montenegro« , African Journal Of Hospitality,
Tourism And Leisure, 2019. Volume 8(2), (SCOPUS, DOAJ, DOAR);
Jankovié M., Jaksi¢ - Stojanovi¢ A., » Chalenges Of Sports Branding”, Sport Mont 2019, 17(1), 75-
78 | DOI: 10.26773/smj.190213, (SCOPUS, DOAJ, SCImago, Index Copernicus, SPORTDiscus),
Casopis na Q4 listi;
Jaksi¢-Sojanovic A., Jankovi¢ M., Seri¢ N., Montenegro As High Quality Sports Tourism Destination -
Trends And Perpectives, Sport Mont 2019, 17(1), 93-95 | DOI: 10.26773/smj.190218, (SCOPUS,
DOA]J, SCImago, Index Copernicus, SPORTDiscus), ¢asopis na Q4 listi;
Jankovic M., Luburic V., Sofranac R, Sustainable Tourism As A Basis Of Management Of National
Parks In Montenegro“, Ekonomika, 04/2018., Journal For Economic Theory And Practice And
Social Issue, ISSN 0350-137X, EISSN 2334-9190, UDK 338 (497,1), Available On
Http://Www.Ekonomika.Org.Rs/Sr/PDF/Ekonomika/2017/Clanci17-4/4.Pdf), (Reference At
SCINDEKS, ERIH PLUS, PROQUEST, DOAJ, EBSCO, ECONLIT, ECONPAPERS, CNKI, J-GATE, CEEOL,
KOBSON).
Jovovi¢ R., Jankovié¢ M., , Trend Of An Increasing Inequality, And Consequence”, Economics And
Economy, ISBN 2336-9213, Vol.5, Number 9-10, December 2017.

Jankovic M., , Cjenovna konkurencija na oligopolskim trzistima sa homogenim proizvodima®“,
Economics&Economy, ISBN 2336-9213, Podgorica, 2017.

Dautovic E., Jankovic M., ,lzazovi Zenskog preduzetnistva u  Crnoj  Gori“,
Economics&Economy,Podgorica, Vol.1, No.4, decembar 2014. ISSN 2336-9213, COBISS.CG-ID
21910544;

Jankovic M., ,Znacaj informacije u kriznom komuniciranju“, Medijski dijalozi, Istrazivacki medijski
centar Podgorica, Broj 24, Maj 2016. ISSN 1800-7074 COBISS.CG-ID 12734480;

Jankovic M., Jagodic N., Janicic R. ,Eticki aspekt oglaSivackih sadrZaja“, Medijski dijalozi,
[strazivacki medijski centar Podgorica, novembar 2016., IX/ br. 25, ISSN 1800-7074
COBISS.CG-ID 12734480;
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Maro$ M., Jankovié¢ M., , Medijska promocija crnogorskog sporta“, Medijski dijalozi, str.77-
87. ISSN 1800-7074 COBISS.CG-ID 12734480, Istrazivacki medijski centar Podgorica,
IX/br. 25, Novembar 2016.

Maro$ M., Jankovic M., ,, Medijsko brendiranje “, Medijski dijalozi, IstraZivacki medijski
centar Podgorica,, No. 21, 2015., ISSN 1800-7074, COBISS.CG-ID 12734480;

Jankovic M., Luburic V., ,Strategija planiranja odrZivog razvoja u sluzbi poboljsanja
Nacionalnog parka " Durmitor - studija slucaja: " Medijski dijalozi, Istrazivacki medijski
centar Podgorica, No. 22, 2015., pp., ISSN 1800-7074, COBISS.CG-ID 12734480;

Jankovic M., Janicic R., Pakonovi¢ S., , Inkluzija postmodernizma u nove medije“, Medijski
dijalozi, br. str.., ISSN 1800-7074 COBISS.CG-ID 12734480, Istrazivacki medijski centar

Podgorica, X/br.29, novembar 2017.g.;

Sofranac R,, Jankovié¢ M., » Razvoj TQM sistema«, Neum, 14-16 jun 2019.,, Nauc¢no strucni
skup sa medjunarodnim uces$éem;

Sofranac Milica, Sofranac Rajko, Jankovié Marija, Mustur Dusan, , Ispunjenje potreba
korisnika - vazna dimenzija kvaliteta medicinske usluge“, Neum, 14-16 jun 2019., Nauc¢no
strucni skup sa medjunarodnim ucescem;

Sofranac Milica, Sofranac Rajko, Jankovi¢ Marija, Mustur DuS$an, »jedan pristup
izracunavanju kvaliteta medicinske usluge«, Neum, 14-16 jun 2019., Naucno strucni skup
sa medjunarodnim ucesScem;

Sofranac Milica, Sofranac Rajko, Jankovié¢ Marija, Mustur Dusan, » Medicinska etika bitan
faktor koji determinise sistem zdravstvene zastite«, Neum, 14-16 jun 2019., Naucno strucni
skup sa medjunarodnim uceséem;

Zivkovic 0., Jankovic M., , Analysis Of The Activities Of The Branch Offices Of Foreign
Transnational Companies In Montenegro And The Economies Of The Countries
Surrounding”, GSI Symposium, Abstract Book And Full Paper, 2018.

Jankovic M., ,Brendiranje u bankarstvu” , Bankar, domaci ¢asopis, broj 30, junsko
izdanje, Udruzenje banaka Crne Gore, ISSN 1800-7465;

Jankovic M., , Brendiranje Crne Gore sa (turistickog) aspekta razvoja vinske brend
destinacije“, Zbornik radova, Konferencija organizovana u saradnji Ministarstva
ekonomije Vlade Crne Gore sa Hans Zajdel fondacijom, KolasSin, Bianka, februar 2016.
Jankovic M., “Brand mechanisms for improving commercial portfolio, International
Scientific Conference , International dialouge - Estern - West“, Macedonia, EBSCO
Database, 15. april 2016.

Jankovic M., Bokic M., ,,Destination Branding: Case study of National Parks in
Montenegro®, Zbornik radova na Konferenciji SITKON 2016, Beograd., str (187-191),
septembar 2016.

Jankovic M., , Drustvene mreZe u sluZbi unaprijedenja nacionalnog brenda“, Treca
Medunarodna Konferencija Ministartsva ekonomije CG, mart, 2017., Budva.

Jankovic M., ,Application of Emotional Branding Strategy in the Model Developmen of
Sports Brand of The Bottled Water Market“, Zbornik sa 14. Medunarodne naucne
Konferencije ,Sport perfomances”, Budva, april 2017.

Jankovic M., Jaksic A., ,People As Key Point In Healthcare Organizations”, Phelim Project,
E-Magazine, 2018. (Newsletter)

Jankovic M., , The Perspective Of Brand Meaning - Case Of Montenegro®, The International
Science Conference, Herceg Novi, April 2018., Book of abstract;

Janicic R,, Jankovic M., Jaksic A., ,, Marketing Oriented Strategies For Positioning Of Health
Care Organizations“, Newsletter, Phelim Project, Vol. 2, 2/2018. (Newsletter)

Jankovic M., Jaksic - Stojanovic A., , People As Key Point In Healthcare Organizationsc,
Newsletter, Phelim Project, Vo. 1, No.3/2018(Newsletter)



Dodaci

Jankovic M., “Research on the position of the Montenegrin brand Aqua Monta on the
domestic bottled water market”, Metalurgia International, Bucharest, Romania, ISSN 1582-
2214,(web site: http://science.thomsonreuters.com/cgi-
bin/jrnlst/jlresults.cgi?PC=MASTER&Full=metalurgia%20international), €asopis na SCII
listi, jul, 2013.

Jankovic M., “Integrated Marketing Communications and Brand Identity Development”,
Management: Journal for Theory and Practise Management, the Faculty of Organizational
Sciences, University of Belgrade, Belgrade, 2012/63, pp.91-100, ISSN 1820-0222,
COBISS.SR-ID 112265484 (dostupno na: http://www.management.fon.rs/ )

Jankovic M,, ,Profilisanje brenda pozicioniranjem”, Medijski dijalozi, Istrazivacki medijski
centar Podgorica, Podgorica, Vol. VI, No.15, 2013, pp.479-493, ISSN 1800-
7074,COBISS.CG-ID 12734480 (dostupno
na: http://medijskidijalozi.files.wordpress.com/2013 /03 /medijski-dijalozi-no-15.pdf)
Jankovic M., “Koncept korporativnog brendiranja kompanije Apple”, Medijski dijalozi,
Istrazivacki medijski centar Podgorica, Podgorica, Vol. V, No.11, 2012., pp. 97-111, ISSN
1800-7074, COBISS.CG-ID 12734480

Jankovic M., “Brendiranje turisticke destinacije Crne Gore“, Ekonomski pogledi - Casopis
za pitanja ekonomske teorije i prakse, Naucno Istrazivacki Centar, Ekonomski Fakultet
Subotica, Univerzitet u Pristini, PriStina, 2/2012, pp.88-107, ISSN/1450-7951 (dostupno
na:http://www.efpr.edu.rs/Ekonomski%20pogledi/2-
2012%20PDF/Ekonomski%20pogledi%202-2012.pdf)

Jankovic M., "Uticaj medija na ponasanje potrosaca u modi", Medijski dijalozi, Istrazivacki
medijski centar Podgorica, Podgorica, Vol. V, No.13-14, 2012., pp.781-796, ISSN 1800-
7074, COBISS.CG-ID 12734480 )

Jankovic M., “Uticaj propagande na izbor medijskog sadrZaja “, Ekonomski pogledi -
casopis za pitanja ekonomske teorije i prakse, Naucno Istrazivacki Centar, Ekonomski
Fakultet Subotica, Univerzitet u Pristini, Pristina, God. 15, Vol.31, 1/2013., pp.111-123,
ISSN/1450-7951 (dostupno
na:http://www.ekonomskipogledi.pr.ac.rs/download /EP%201-2013%20full.pdf10)
Jankovic M. "Klju¢ni faktori koji uticu na stratesko korporativno upravljanje,"
Entrepreneurial Economics, May, 2008.

Jankovic M., "The New Era of Integrated Marketing Communications and Brand Building
Companies," Media dialogues, research media center Podgorica, Podgorica, Vol. IV, No. 10,
2011, pp.503-517, ISSN 1800-7074, COBISS.CG-ID 12734480

Jankovic M,, Janicic R., "New Marketing Approach of Montenegro Tourism", Economics &
Economy, No.3, June 2014, ISSN 2336-9213, COBISS.CG-ID 21910544
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